
University City is getting its own farmers market. 
University City Farmers Market will open next 

month at the lake at Shoppes at University Place Sat-
urdays in October with fresh local produce, food 
preparation programs and live entertainment. The 
market, which will open from 8 a.m.- 1 p.m., includes 
vendors from local organic farmers, artisanal food 
makers and pop-up chefs with social distancing 
guidelines in place.  

“We are delighted to offer a first-class farmers mar-
ket for our community of more than 175,000 res-
idents,” said University City Partners Executive 
Director Darlene Heater. “We asked 
them what they’d like to see more of 
in University City and a community 
market, as well as more programs, 
were top priorities. It being at the 
lake, the town center, makes it 
highly accessible and set against a 
gorgeous backdrop. It’s going to be 
something special.”  

Seasonal vegetables and fruits, pasture-raised eggs 
and meats and artisanal food will be available, as will 
demonstrations of quick, healthy family-friendly 
dishes by chefs Lisa Brooks and Erique Berry. There’ll 
also be live music and DJs playing bluegrass, R&B, 
hip hop and pop.  

Market capacity will be limited to increase social 
distancing and visitors are encouraged to access the 
market by riding the Lynx Blue Line, walking or bik-
ing on the Barton Creek Greenway, or parking at 
Shoppes at University Place, 8929 JM Keynes Drive.  

Since the beginning of 
the pandemic, many nor-
mal aspects of everyday 
life have been put on hold 
- including dental 
checkups. For months den-
tal offices were closed, or 
available only for dental 
emergencies. Now dental 
offices are opening again, 
with new health and proto-
cols to help protect pa-
tients and employees. 

While regular appoint-
ments were cancelled or 
postponed, oral health re-
mains a top concern for 
many people. According to 
a dental study conducted 
by Guardian Life, some 
adults who were unable to 
access regular preventive 
care stepped up their ef-
forts to improve their own 
oral health at home. On 
average, 20% of those sur-
veyed reported making 
changes to their oral health 

Bishop Claude Alexander is celebrating 30 years 
with The Park Church.  

His milestone will be celebrated this 
weekend with a drive-through on Sept. 
26 from 4-5 p.m. at The Park Church In-
dependence, 800 Briar Creek Road. The 
celebration will continue on Sept. 27 at 
9:45 a.m., which will be accessible on-
line at www.theparkministries.org, 
www.facebook.com/theparkchurch-
charlotte, www.youtube.com/ThePark-
Church1 and the church’s mobile app. 

Alexander, who is also The Charlotte Post Founda-
tion’s 2020 Luminary, left his hometown of Jackson, 
Mississippi to pursue a degree in philosophy at 
Morehouse College in Atlanta. He earned his under-
graduate degree in 1985, followed by a master’s in 
divinity from Pittsburgh Theological Seminary in 
1988. He pastored Morning Star Baptist Church in 
West Mefflin, Pennsylvania from January of 1987 
until August of 1990 when he came to lead what was 
then known as University Park Baptist Church.  

Church leaders had been looking for a pastor with 
at least five years of experience, married and at least 
35 years old. Instead, they took a chance on a single 
26-year-old with three years of pastoral experience. 
The stress triggered vertigo. Alexander placed unre-
alistic expectations on himself, which landed him in 
the hospital three times in his first 18 months on the 
job. Yet as he grew stronger, so did the church, ex-
panding from 600 members in 1990 to over 9,000 
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Communication skill 
essential for parents 

Being a parent feels harder in 
2020.  

Jaren Doby, a li-
censed therapist with 
Novant Health Psy-
chiatric Associates in 
Huntersville and 
father of an 8-year-
old girl, knows the 
struggle of navigat-
ing social and politi-
cal unrest as well as a 

pandemic and the remote learning 
that comes with it. How is he get-
ting along? By keeping lines of 
communication open. Doby re-
minds his patients that conver-
sation is key during this time, not 
only with each other, but with chil-
dren.  

“It’s a tall order,” he said. “At the 
end of the day, it’s important to be 
able to note that we are not in this 
alone.”  

Virtual learning means balancing 
more for adults and children than 
the typical school day prior to the 
pandemic. He suggests bonding 
with other parents over strategies 
to get through the day, and also 

being willing to share and imple-
ment tips.  

Above all, parents need to talk to 
their kids about what they are ex-
periencing. 

“We cannot assume that children 
understand what’s going on or are 
completely aware of what is hap-
pening at this particular time and 
that they are going to be OK be-
cause adjustments or coping has 
no age or maturity limits,” Doby 
said. “Ultimately, we have to make 
sure that we are having these con-
versations with one another as a 
family, as a people, so that every-
one has a true understanding of 
what is happening so that we can 
also be able to identify any kind of 
barriers or successes that exist. 
This can save us time in some 
areas, and give more time and at-
tention to other areas to make 
sure that someone is OK.”  

Doby advises gathering a firm 
grasp of what children know be-
fore offering information about 
what is going on in the world.  

“It’s important to be able to ex-
plore what your children already 
know, because there are a lot of 
kids, regardless of age, who are 
very knowledgeable of what is 
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Keeping the lines of communication open is a key asset for parents to help their children cope with change.

Maintain oral health in time of coronavirus
habits, mostly for the 
better. Many reported prac-
ticing increased flossing, 
brushing more frequently 
and thoroughly as well as 
eating a healthier diet. 

Given restricted access to 
preventive care during 
early 2020, many patients 
now feel ready to schedule 
exams. Many said they an-
ticipated returning to the 
dentist in September. Yet, 
survey respondents all ex-
pressed the need for in-
creased safety precautions 
to reduce their anxiety 
around in person visits, 
along with enhanced com-
munication with their den-
tal office. 

While nearly 3 in 10 
adults said they're more 
anxious about visiting the 
dentist since the outbreak, 
the majority of adults (52%) 
claimed that their level of 
anxiety about visiting the 
dentist did not change due 
to the pandemic. Patients 

going on,” he said. “We’re living in 
the age of technology, where with 
the swipe of a finger you can lit-
erally find out any and everything 
that’s going on in the world. They 
may be already knowledgeable of 
what’s happening, but it’s impor-
tant to teach good communication 
practices by asking the questions, 
‘what is it that you know about 
what’s going on at this point in 
time? Tell me what you think is 
happening with the pandemic?’ Or 
asking them how they feel about 
having to attend school virtually, 
or not being able to go in-person.”  

Doby suggests having more than 
one conversation. 

“Don’t just, ‘oh, they seem to be 
doing OK, let’s just move on with 
life,’” he said. “Assumptions can 
lead to very big mistakes. Making 
sure that we follow up with com-
munication with both children 
and adults and really continue to 
have that dialogue and conver-
sation of how they are doing with 
things, and providing an outlet to 
be able to identify and process 
feelings and to provide additional 
strategies and outlets to help fill 
gaps. Communication is key.”  

Alexander 
marks 30 years 
at The Park

By Ashley Mahoney 
ashley.mahoney@thecharlottepost.com

Cool like McQueen, Ford’s sleek Mustang Bullitt built to please
I’ve never seen Steve 

McQueen in “Bullitt.” Nope.  
Never. I keep saying I’m 
going to watch but still 
haven’t. I said that the first 
time I drove the revamped 
Mustang Bullitt.  

On my second go round 
I still haven’t but it’s cer-
tainly not necessary to 
enjoy this car.  

I’m thinking the Bullitt 
may be my favorite Mus-
tang. I recently drove the 
six-speed EcoBoost coupe, 
which I didn’t seem to in fit 

well. I blamed it on Pan-
demic pounds. Male I lost a 
few become these same Re-
caro seats were much more 
comfortable this time 
round. The diver’s position 
felt different and the car 
was easier to exit. 

Maybe it’s just that I’m a 
little more forgiving of the 
Bullitt. It’s just a car. The 
look is more streamline 
than regular Mustangs. The 
absence of a rear spoiler 
gives the profile a cleaner 
look. Even the fake rear gas 
cap is a neat touch. 

Then there’s the color. 
Hope you like deep, deep 

green because that’s your 
only paint option - other 
than black. It’s quite stun-
ning in direct sunlight, 
showing off the car’s sen-
suous curves. Hey, if it was 
good enough for 
McQueen… 

The interior is far more 
modern than the ‘70s ver-
sion. The instrument 
cluster is a 12-inch digital 
thing that lets you config-
ure the dash in several 
ways. It also depends on 
the drive mode selected. 
The track mode brings up 
all kinds of goodies such as 
0-60 testing. I don’t rec-

ommend trying this mode 
on the interstate. State 
troopers will come a calling 
if you do. 

The best feature of the 
Bullitt is the glorious V8. At 
480 horsepower, it’s a step 
up from the regular GT but 
away under that of the 
Shelby. Torque is I think it 
sits in the sweet spot as 
Mustang engines go. The 
only available transmission 
is a six-speed manual 
which took me far less time 
to get adjusted than the 
EcoBoost coupe. Clutch en-

Please see MAINTAIN | 2B

FORD

Ford’s Mustang Bullitt.

Please see ALEXANDER |2B

planning to visit their den-
tist soon ranked using pro-
tective equipment and 
physical distancing or lim-
iting the number of pa-
tients in the office as their 
top concerns. 

What you can do to main-
tain good oral health: 

Keep up with regular 
dental checkups. The 
American Dental Associa-

tion currently rec-
ommends dental visits at 
least once every six 
months to maintain oral 
health and to detect issues 
early. While 8 in 10 adults 
believe oral health is im-
portant, many do not re-
ceive regular preventive 
dental care. Even before 
the pandemic began, less 

Farmer’s market 
makes debut in 
University City
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Don't let dental health go lacking, even during the COVID-
19 pandemic. Keep up regular checkups and preventative 
care for good oral habits.

Doby

Alexander

By Herbert L. White 
herb.white@thecharlottepost.com

By Ashley Mahoney 
ashley.mahoney@thecharlottepost.com

Talk to kids early and often about pandemic and social pressures
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today with a global ministry.  
The church operates out of three lo-

cations: The Park Church Beatties Ford 
Road, The Park Church South and the 
Park Church Independence. The Park 
Church purchased the former Char-
lotte Merchandise Mart in 2006, trans-
forming it into The Park Expo and 
Conference Center, where it serves as 
The Park International Trade Hub, 
which facilitates trade, commerce and 
development between the African di-
aspora and the African continent. Al-
exander has also overseen the 
establishment of the church’s Com-
munity Development Corporation, 
The Park CDC, a non-profit advocating 
for upward mobility through a living 
wage, workforce development and 
healthy living.  

“It has been my honor to serve at 
The Park,” Alexander said in a state-
ment. “Through these 30 years, I have 
seen God move in the lives of the 
community as well as the lives of 
people across the world. Since The 
Park’s beginning more than 100 years 

Alexander marks 30 
years at The Park

ago, we have sought to fulfill the Great 
Commission God calls all Christians 
to by saving souls for Christ through 
the preached and taught word of God. 
We have continued to expand and ex-
tend our reach and resources to help 
address the needs of our brothers and 
sisters locally, nationally as well as in-
ternationally.”  

Alexander, who earned a doctorate 
in ministry from Gordon-Cornwell 
Theological Seminary in 2004, chairs 
its board of trustees. He also served 
as president of the Hampton Univer-
sity Ministers Conference, the United 
States’ oldest and largest interde-
nominational gathering of African 
American clergy.  

Alexander is also the second presid-
ing bishop of the Kingdom Associa-
tion of Covenant Pastors and serves 
on the boards of Christianity Today, 
Charlotte Center City Partners, Mis-
sion America Coalition, Council for 
Christian Colleges & Universities, In-
terVarsity Christian Fellowship, and 
Movement.Org. 

 

Continued from page 1B

It’s imperative to battle COVID-19’s devastating impacts on our health and economy. The best way to do
both is to keep everyone safe and avoid potential setbacks as we rebuild business. Please follow NC and
Mecklenburg County guidelines as you set policies. And make sure you, your employees and your customers:  

Until there’s a vaccine, stay vigilant to stay safe and stay open.

than half (45%) received 
semiannual exams. 

"Oral health is connected 
to our overall health, un-
derscoring the importance 
of maintaining regular 
dental exams for preven-
tive care," said Dr. Randi S. 
Tillman, chief dental of-
ficer at Guardian Life. 
"Dental offices nationwide 
are working hard to keep 
visits safe for you and your 
families, so now is the per-
fect time to get caught up 
on preventive care. The 
dental profession has al-
ways been strongly com-
mitted to infection control 
protocols, and now more 
than ever, practices are in 
strict compliance with CDC 
guidelines." 

Contact your dentist. 
Find out their current 
hours, appointment avail-
ability and their health and 
safety protocols. Ask ques-
tions like: 

• What protective gear 
are you requiring for em-
ployees and patients? 

• How are you limiting 
patients in the waiting 
room? 

Over 1 in 3 survey re-
spondents said it was vital 
for their dental office to 
communicate their safety 
measures to make them 
feel more comfortable 
about returning to the den-
tist. 

Learn about teledentistry 
options.  

Maintain your oral health 
during time of coronavirus

Teledentistry, digital 
communication and online 
self-service tools are now 
significantly more acces-
sible from dentists. Many 
providers can consult with 
patients using electronic 
means like video confer-
encing to monitor patient 
oral health and discuss 
specific concerns. 

According to the survey: 
• 1 in 6 adults reported 

feeling more positive 
about teledentistry since 
the pandemic, viewing 
tool. 

• Nearly 1 in 4 were open 
to using teledentistry, even 
after dentists started see-
ing patients again. 

• Millennials and work-
ing parents were the most 
likely to use teledentistry 
in the future. 

• Parents were more 
likely to use teledentistry 
for their child than them-
selves, both during and 
after the pandemic. 

Overall, there was in-

creased interest in using 
electronic communication 
with dental offices, both 
for setting appointments 
and consultations. A 
higher percentage said 
they preferred to use tex-
ting and online chat. 

While most respondents 
were unaware if their pro-
vider even offered teleden-
tistry services or whether 
teledentistry was covered 
by their dental insurance, 
more than one-third said 
they would be open to try-
ing teledentistry. Some 
said they favored it over 
traditional in person visits 
for certain conditions and 
situations - such as when 
physically unable to go in 
person due to caring for 
young children or an eld-
erly parent, or because of 
work schedules. 

Learn more about dental 
insurance at www.guard-
ianlife.com/dental-insur-
ance. 

Continued from page 1B

ORDER NOW! 1.855.247.9392 ask for 64185ZKX

www.OmahaSteaks.com/meals265

*Savings shown over aggregated single 
item base price. Standard S&H applies. 
©2020 Omaha Steaks, Inc. Exp. 10/31/20

4 (5 oz.) Butcher’s Cut Filet Mignons

8 (4 oz.) Boneless Pork Chops

4 Boneless Chicken Breasts (1 lb. pkg.)

4 (4 oz.) Omaha Steaks Burgers

8 (3 oz.) Gourmet Jumbo Franks

4 (3.8 oz.) Individual Scalloped Potatoes

4 (4 oz.) Caramel Apple Tartlets

Omaha Steaks Seasoning Packet

$296.87* separately

$12999GET THE OMAHA STEAKS CLASSIC
INTRODUCTORY PRICE:

PLUS YOURS FREE 
4 more Burgers & 4 more Chicken Breasts

A pressing concern like a 
global pandemic can 
quickly overshadow other 
important health chal-
lenges facing families.  

One is the issue of child-
hood obesity, a problem 
the slower pace of life 

Ideas for heart-healthy children
brought on by COVID-19 
could exacerbate. 

Numerous cardiovascu-
lar and mental health risks 
are associated with child-
hood obesity, and many 
experts expect to see in-
creases in both mental 
health challenges and 
obesity as a result of 

COVID-19. 
According to the Centers 

for Disease Control and 
Prevention, childhood 
obesity impacts 40% of 
children between the ages 
of 2-5, increasing their risk 
for type 2 diabetes, asthma 
and depression.  

FAMILY FEATURES

Please see TIPS | 3B
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Data from a study pub-
lished in the “Early Child-
hood Education Journal” 
from the American Heart 
Association shows children 
diagnosed as overweight 
between 7-13 years old 
may develop heart disease 
as early as age 25.  

However, preventative 
steps taken in early child-
hood can help reduce this 
risk.  

Keeping young children 
healthy while at home dur-
ing the pandemic requires 
extra attention to their nu-
trition, physical activity 
and screen time. Programs 
like the American Heart As-
sociation’s Healthy Way to 
Grow, a national, science-
based, early childhood 
technical assistance pro-
gram, provide educational 
resources to help com-
munities, educators and 
caregivers improve prac-
tices and policies for obes-
ity prevention.  

These tips from the pro-
gram can help early child-
hood professionals and 
caregivers promote best 
practices into the daily 
lives of children. 

Nutrition 
Less than 1% of children 

have ideal diets, and under 
10% have reasonably 
healthy diets, according to 
the American Heart Associ-
ation. On any given day, 
27% of 2- and 3-year-olds 

don’t eat a vegetable; 
among those who do, fried 
potatoes, which are high in 
fat and lower in nutrients, 
are most common. In fact, 
data shows kids eat less 
nutritious foods up to age 
19. 

Children should con-
sume a variety of foods 
daily, including vegetables, 
fruits, nuts, whole grains, 
low-fat or fat-free dairies, 
lean vegetable or animal 
protein and fish. At the 
same time, kids should 
minimize trans fats, pro-
cessed meats, refined car-
bohydrates and sweetened 
beverages.  

Consistently timed meals 
and pairing new foods with 
choices they already enjoy 
are two ways to help form 
healthier habits.  

Be aware that healthy 
choices should apply 
throughout the day, not 
only for meals but also 
snacks and beverages. Eat-
ing together as a family 
provides an opportunity to 
model healthy eating and 
encourage children to try 
new foods. Also make 
water available and acces-
sible to children through-
out the day. 

For infants, feeding pro-
vides nutrition for their 
physical and mental 
growth. Healthy babies 
usually double their birth 
weight between 4-5 
months of age. Infants and 
children with congenital 

heart disease and conges-
tive heart failure or cyano-
sis (blueness) tend to gain 
weight slower. An 8-ounce-
1-pound gain in a month 
may be an acceptable 
weight gain for a baby with 
a heart defect. 

Physical activity 
Only about 20% of kids 

perform enough activity to 
meet physical activity rec-
ommendations. Whether 
you’re working with chil-
dren in a childcare setting 
or at home, look for ways 
to incorporate lesson plans 
that offer learning experi-
ences about healthy eating 
and physical activity, and 
ensure the daily schedule 
includes ample active play-
time. 

The Healthy Way to Grow 
program recommends all 
children, including infants, 
have at least two outdoor 
active playtimes daily, 
weather and air quality 
permitting. Toddlers 
should engage in 60-90 mi-
nutes while 120 minutes of 
daily active play is rec-
ommended for preschool-
ers. Half the time should 
be structured and led by a 
teacher or caregiver while 
the remaining playtime 
should be unstructured 
and up to the child. 

Learn more about pro-
tecting the health and well-
ness of children in your 
home and community at 
healthywaytogrow.org. 

Continued from page 2B

Tips to build heart-healthy 
behaviors for preschoolers 

gagement was also easier. 
Back to that engine. Eight cylinders 

are becoming dinosaurs in the car in-
dustry. Smaller, more efficient engine 
with lots of horsepower are the new 
thing. As good as some of those en-
gines are, they can’t beat the smooth-
ness or the sound of a rumbling V8.  

The Bullitt’s V8 is the epitome of 
smooth and powerful. You can change 
the sound from docile to beast mode, 
depending on your mood or sur-
roundings. I like the full-on rumble.  

Taking the Bullitt on the highway is 
a pleasurable experience. Cruising 
along at 80 miles per hour hardly 
makes the engine work up a sweat. 
Reaching 80 is certainly fun. The en-
gine gurgles as you slice through the 
gears, giving you the feeling you are 
in complete control those horses. The 
handling is sharp, as you might ex-
pect. The steering is nicely weighted 
and there is plenty of feedback from 
the road. The brakes are strong, haul-
ing you to a stop drama free.  

The Bullitt comes with sticky 
Summer tires that love dry pavement. 
These tires work on wet roads but not 

Cool like McQueen, sleek 
Mustang Bullitt is a pleaser

as well as all-season. 
The Bullitt starts at $47,705. It’s 

pretty well stocked with most of the 
features people want. My test car had 
exert goodie, which Ford groups in 
packages. Voice activated navigation, 
Bang and Olufsen stereo upgrade, Re-
caro leather seats and Blindside detec-
tion were part of $3,695 worth of 
options. 

With destination, the as-tested price 
came to $52,595. Pricey? A little, but 
a similarly equipped Camaro and 
some import offerings are about the 
same. None have the Hollywood his-
tory of the Bullitt, except maybe 
Dodge. 

Pros: 
• Hollywood glamour mixed with 

brute force 
• Sleek exterior 
• Fabulous V8 
• Neatly finished interior 
• Great grip on dry pavement 
Cons: 
• Cramped interior 
• Grip compromised on wet roads 
Email Winfred Cross at cross@allday-

tech.com 
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According to the Centers for Disease Control and Prevention, obesity impacts 40% of U.S. 
children between ages 2-5.

Introducing kids to unfa-
miliar flavors doesn’t have 
to be a frightful experi-
ence. Getting creative and 
taking cues from some be-
loved characters may be all 
it takes for families to ex-
plore produce in a new way 
and discover how deli-
cious, satisfying and en-
joyable fresh fruits and 
vegetables can be.   

A passion for produce 
may begin with America’s 
favorites, like bananas, ap-
ples, citrus, celery, carrots 
and broccoli, but that’s just 
the beginning.  

Whether it’s their angry 
names and tough exteriors, 

Take the fear out of trying 
unfamiliar produce

or simply a fear of the un-
known about taste and 
preparation, dozens more 
diverse and exotic fruits 
and vegetables like dragon 
fruit, horned melon and 
Brussels sprouts are often 
the sources of produce 
paranoia.  

An initiative from Dole, 
in collaboration with Dis-
ney and Pixar’s “Monsters, 
Inc.,” is helping to take the 
scare out of specialty fruits 
and vegetables and widen 
America’s produce hori-
zons. That’s because, like a 
good book or the char-
acters in a beloved film, 
you can’t judge a fruit or 
vegetable by its appear-

ance; nature’s true beauty 
often lies within.  

The campaign offers 
character-inspired recipes, 
serving suggestions, digital 
and social activations, 
family-friendly activities, 
fun trivia and influencer 
partnerships that celebrate 
the not-so-scary world of 
the planet’s more unusual 
fresh bounty. 

One easy way to intro-
duce new flavors is by try-
ing a variation of a familiar 
fruit or veggie. For exam-
ple, there are more than 
500 edible banana varieties 
in the world. You might 
sample a red banana or a 

FAMILY FEATURES

Please see TAKE | 4B

A few simple recipe hacks 
for time-saving meals

With many families 
spending more time than 
usual at home, scratch 
cooking trends are popular 
among home chefs.  

From homemade sour-
dough to elaborate multi-
course dinners, the kitchen 
has become a place for cre-
ativity for many.  

However, since summer 
brings all sorts of fun and 
outdoor activities, busy 
families may be looking for 
ways to spend less time in 
the kitchen without com-
promising on quality or fla-
vor. Try to work smarter, 
not harder, and let your 
local grocery store do 
some of the heavy lifting.  

Starting with pre-pack-
aged salads, casseroles, 
fresh-baked breads or pre-
pared items from the deli 
case, like a rotisserie 
chicken, opens an array of 
possibilities for quick 
family meals.  

For example, Signature 
Cafe and Signature Select, 
available exclusively at Al-
bertsons and Safeway 
stores, can be your go-to 
for meal solutions, and you 
can find these products at 
a value compared to many 
leading national brands 
without giving up the qual-
ity you crave. With pro-
ducts available across the 
entire store, you can find 
easy-to-implement recipe 
hacks the whole family can 
enjoy.  

Serving up a tasty and 
comforting dinner can be 
as easy as mixing together 
fresh ingredients like pre-
made macaroni and 
cheese, rotisserie chicken, 
frozen broccoli and top-
ping your dish with cracker 
crumbs in this Chicken and 
Broccoli Mac and Cheese. 
You’ll have food on the 
table in less than 30 mi-
nutes and more time to 
spend with family and 
friends. 

With the resources avail-
able at your neighborhood 
store, you can build restau-
rant-quality Spicy Chicken 
Sandwiches with Nashville-

Style Dressing at home by 
visiting the deli depart-
ment for fried chicken and 
swinging by the bakery for 
a loaf of European-style 
bread. Crunchy fried 
chicken, cool lettuce, crisp 
pickles and spicy dressing 
including a handful of pan-
try staples make for the 
perfect flavor and texture 
combination.  

End the day with a Nea-
politan-Style Milkshake as 
classic flavors come to-
gether with vanilla bean ice 
cream, fudge striped short-
bread cookies, strawberry 
preserves and whole milk. 
This ice cream treat is an 
indulgence that blends in a 
flash.  

Visit albertsons.com/ex-
clusivebrands to shop for 
grocery delivery or pickup 
at your local store. 

Chicken and Broccoli Mac 
and Cheese 

Servings: 4 
Nonstick cooking spray 
2 packages (12 ounces 

each) Signature Cafe Clas-
sic Macaroni and Cheese 

1 cup frozen broccoli  
2 Signature Cafe Whole 

Roasted Chicken Breasts 

(about 1 cup), skin re-
moved and diced into 1/2-
inch cubes 

1/2 cup cracker 
crumbs  

Preheat oven to 400 F.  
Coat 6-by-9-inch baking 

dish with nonstick cooking 
spray. Add macaroni and 
cheese, broccoli and 
chicken, stirring to com-
bine until well incorpo-
rated. Top with cracker 
crumbs. 

Bake 20 minutes, or until 
heated through. 

 
Neapolitan-Style Milk-

shake  
Servings: 2-4 
 
4 scoops (1/2 cup each) 

Signature Select Vanilla or 
Vanilla Bean Ice Cream  

6 Signature Select Fudge 
Striped Shortbread Cookies 

4 tablespoons Signature 
Select Strawberry Pre-
serves 

1 1/2 cups whole milk, 
plus additional (optional) 

In blender, process ice 
cream, cookies, strawberry 
preserves and whole milk. 

If desired, add milk to 

FAMILY FEATURES

Please see SIMPLE | 4B
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BAPTIST

Find the right 
church for your  
faith walk  
journey

get virtual
back-to-school tutoring 
and reading help.

cmlibrary.org/calendar 704-416-0100

Join us for a Zoom 
presentation to learn more 
about our Online Educational 
Resources, hosted by
The Charlotte Post.
Saturday, September 19, 2020 at 1 p.m.
https://us02web.zoom.us/meeting/register/
tZckdeqppzouHtzgL4NHIvtI7H4ah0aSptqJ

Friday, September 25, 2020 at 1 p.m.
https://us02web.zoom.us/meeting/register/
tZwkduqtrDgvGd3xWe3k2bWQcIY3umFOB-
zCB

Learning Help Charlotte Post Ad 8.20 Zoom Interview.indd   1Learning Help Charlotte Post Ad 8.20 Zoom Interview.indd   1 9/14/2020   9:42:43 AM9/14/2020   9:42:43 AM

Manzano, or even an ice 
cream banana, with a taste 
resembling vanilla custard.  

These fun and kid-
friendly Green Slime Nacho 
Cups feature plantains, for 
example, a member of the 
banana family with a dif-
ferent taste and texture 
than everyday yellow ba-
nanas – more firm and 
starchy – like a potato. In-
crease your family’s pro-
duce intake even further 
with a Slippery Slimy 
Smoothie, which calls for 
green grapes, spinach, ba-
nana and pineapple. 

Find more recipes and 
other not-so-scary fun at 
dole.com/Disney, and fol-
low #Dole and #DoleRe-
cipes. 

Green Slime Nacho Cups 
Prep time: 5 minutes 
Cook time: 20 minutes 
Servings: 4  
1 green starting to turn 

yellow Dole Plantain, 
peeled and thinly sliced on 
bias 

1 1/2 teaspoons canola 
oil 

1/4 teaspoon salt, di-
vided 

1 Dole Avocado, halved, 
pitted and peeled 

1 tablespoon lime juice 
1 clove garlic, minced 
1/2 cup thinly shredded 

Dole Purple Cabbage 
Preheat oven to 375 F. 

Toss plantain slices with 
canola oil and season with 

pinch of salt. On parch-
ment paper-lined baking 
sheet, arrange slices in sin-
gle layer with no overlap-
ping. 

Bake 18-20 minutes, or 
until crispy and lightly 
golden. Cool completely 
and set aside. 

Using spoon, scoop flesh 
of avocado into small bowl 
and mash, reserving one 
half avocado shell. Stir 
mashed avocado with lime 
juice, garlic and remaining 
salt.  

Stir in slaw, reserving 
some for garnish. Scoop 
into reserved avocado shell 
and smooth top with back 
of spoon. Stick reserved 
cabbage shreds out of avo-
cado mixture to look like 
hair. 

Serve slime nacho cups 

with plantain chips. 
Slippery Slimy Smoothie 
Prep time:10 minutes 
Servings: 2 (8 ounces 

each) 
1/2 cup Dole Spinach 
1 Dole Banana, peeled 

and frozen 
1/2 cup Dole Green 

Grapes, frozen 
1/3 cup cucumber, diced 
1/2 cup Dole Pineapple 
1/2 cup unsweetened va-

nilla almond milk 
1/2 cup nonfat plain 

Greek yogurt  
5 ice cubes 
In blender, blend spin-

ach, banana, grapes, cu-
cumber, pineapple, 
almond milk, Greek yogurt 
and ice cubes until 
smooth. 

Pour smoothie into two 
glasses and serve. 

Continued from page 3B

Take the fear out of trying 
unfamiliar produce

GETTY IMAGES 

Green Slime Nacho Chips with plantains have a different taste and texture than run of the 
mill yellow bananas.

GETTY IMAGES 

Chicken and Broccoli Mac and Cheese is a quick and easy recipe hack.

achieve desired thickness. 
Serve in chilled glasses. 
 
Spicy Chicken Sandwiches with 

Nashville-Style Dressing 
Servings: 2 
Nashville-Style Spicy Mayonnaise: 
1/2 cup mayonnaise   
1/2 teaspoon cayenne pepper  
1/2 teaspoon paprika 
1/4 teaspoon garlic powder  
1/2 teaspoon salt  
1/2 teaspoon black pepper  
 
Spicy Chicken Sandwich: 
1/2 cup Nashville-Style Spicy May-

onnaise, plus additional (optional) 
4 slices Signature Select Artisan 

French or Italian Bread 

2 pieces hand-breaded Signature 
Cafe Fried Chicken Breast, cut into 
slices 

1 cup lettuce mix 
8 sweet or dill pickle chips 
 
To make Nashville-Style Spicy May-

onnaise: In bowl, combine may-
onnaise, cayenne pepper, paprika, 
garlic powder, salt and black pepper. 

To make Spicy Chicken Sandwiches: 
Spread Nashville-Style Spicy May-
onnaise onto bread slices. Arrange 
sliced chicken on half the bread slices 
and place lettuce and pickle chips on 
other half. 

Dress with additional Nashville-Style 
Spicy Mayonnaise, if desired. Fold 
sandwiches together, spear with 
toothpick and slice diagonally. 

Continued from page 3B

Marcus Burley tran-
sitioned from football to 
food.  

The former NFL player 
retired to Charlotte, turn-
ing his focus toward life as 
an entrepreneur. His most 
recent venture is opening a 
Saladworks, a fast-casual, 
entrée salad franchise on 
Sept. 9 in Ballantyne at 
11318 N. Community 
House Road, as one of the 
brand’s 30 planned restau-
rants for the remainder of 
2020.  

“While I was playing foot-
ball in the NFL, I would al-
ways wonder [about] and 
think of things that I would 
want to do after football,” 
Burley said. “I always knew 
I wanted to get into real es-
tate, and I wanted to get 
into franchising.” 

While the pandemic 
pushed back the opening a 
couple of months, the loca-
tion was already in the 
works for 2020. 

“It’s a very testing time 
right now, but I feel like it 
will pass, and things will 
get back to normal, or as 
close to normal as it can,” 
Burley said. “We just have 
to weather the storm and 
make it through.”  

Burley was introduced to 
Saladworks in college at 
the University of Delaware, 
which had a franchise on 
campus. It offers over 60 
ingredients for guests to 
create their own salad or 

Former NFL player is right 
at home as an entrepreneur

pick one off the 12-item 
menu as well as wraps, 
grain bowls and soups for 
lunch dinner. Customers 
may order online, delivery 
is available through Uber 
Eats, GrubHub and Door 
Dash.  

“I’ve been familiar with 
the brand for over 10 
years,” Burley said. “It was 
very popular on campus. A 
lot of people liked the pro-
duct. I thought the Char-
lotte market would be a 
perfect market to bring it 
to.”  

Burley was signed by the 
Jacksonville Jaguars as an 
undrafted free agent in 
2013. He would go on to 
play for Seattle, Cleveland 
and Houston but decided 
on Charlotte after the Sea-
hawks played the Carolina 
Panthers here in 2014. 

“Before the game, I 
walked around the city 
with my agent, and real-
ized how beautiful of a city 
Charlotte was,” Burley said. 
“I’m originally from Rich-
mond, Virginia, so I’m not 
too far away from family. I 
felt like Charlotte was a 
great city to settle down 
and buy a house and 
grow.”  

Burley has called Char-
lotte home for five years, 
originally starting out in 
South End before buying a 
house in Waxhaw four 
years ago. He took a year 
after football to determine 
his next steps.  

“The transition has been 
pretty easy for me,” Burley 

said. “I work out every day 
to stay in shape. That’s 
kind of how I scratch my 
itch for the game—always 
stay active and sweat every 
day. I watch football every 
Sunday—college football 
every Saturday. I’m always 
watching the game, and 
staying in-tune with the 
game.”  

For learn more infor-
mation: https://restau-
rants.saladworks.com/nc/
charlotte/11318-n.-com-
munity-house-road. 

By Ashley Mahoney 
ashley.mahoney@thecharlottepost.com

Simple recipe hacks for 
time-saving meals
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HEALTH SERVICES        
ATTENTION DIABETICS!  Save money on your diabetic 
supplies!  Convenient home shipping for monitors, test 
strips, insulin pumps, catheters and more!  To learn 
more, call now!  855-667-9944

DIAGNOSED WITH LUNG CANCER? You may qualify 
for a substantial cash award. NO obligation, NO risk! 
We've recovered millions. Let us help you!! Call 24/7, 
844-641-0129

High-Speed Internet. We instantly compare speed, 
pricing, availability to find the best service for your 
needs. Starting at $39.99/month! Quickly compare 
offers from top providers. Call 1-866-925-1505

AARP AUTO INSURANCE 
FROM THE HARTFORD

TO SPEAK WITH AN AGENT AND REQUEST A 
FREE QUOTE CALL THE HARTFORD TO SEE 

HOW MUCH YOU COULD SAVE:

1-855-664-2305

DBE BUSINESS ENTERPRISES 
 

James R. Vannoy & Sons Construction Co., Inc. is currently 
soliciting quotes from interested DBE subcontractors and 
suppliers for the following project: 
 
Project: Hickory Riverwalk NCDOT STBGDA-1143(017) 

Project EB-5939 
 

THE PROJECT GENERALLY CONSISTS OF the 
construction of an access road, drop-off area, parking 
lot, and multipurpose trail along Lake Hickory, 
together with approximately 520 linear feet of iconic 
elevated walkway over the water's edge 
 

Bid Date: October 8, 2020 @ 2:00 PM—Sub Quotes due by  
October 7th   @ 3:00 PM 

 
Contact: Gary Eisner or John Maloney 

Gary.eisner@jrvannoy.com or 
john.maloney@jrvannoy.com 
1608 Hwy 221 North—PO Box 635  
Jefferson, NC 28640 
Phone: 336-846-7191 
Fax: 336-846-7112 

 
Date of Availability: Will be executed date of Notice to Proceed 
Completion Date: 550 Calendar days from date of Notice to 
Proceed 
 
We have adopted several policies and procedures to encourage the 
participation of D/M/ WBE firms on our projects, so if you are 
interested in this project but discouraged by any of its 
requirements, please contact us. We have special joint pay 
agreements and even an expedited payment policy for D/MWBE 
firms, and we encourage to you to contact us to discuss how these 
procedures can help you on this project. If the bonding, letter of 
credit or insurance requirements set forth in the bid documents 
would otherwise prevent you from soliciting a quote please 
contact us and we will discuss ways that we may be able to help 
you meet these requirements. Likewise, if you are discouraged 
from submitting a quote on this project because you think you 
may have trouble obtaining the necessary equipment, supplies, 
materials, or any other related assistance or services that may be 
necessary to complete the work, please contact us and we will 
discuss ways that we may be able to help you overcome these 
obstacles. We adopted these policies to encourage the 
participation of D/M/WBE firms like yours, and we encourage 
your company to explore and take advantage of them; so please 
feel free to give us a call in these regards 
 
A meeting has been scheduled for September 29th at 10:00 a.m. 
at 1608 Hwy 221 N. Jefferson, NC for anyone who is interested 
to ask questions, obtain plans, etc.  
 
Work Includes and we will be accepting quotes for but not 
limited to: Grading, Clear & Grub, Rip Rap, Pavement Markings, 
Curb & Gutter, Rebar, Stone, EC items, Guardrail, Asphalt, ETC 
 
Please see proposal for complete listing of bid items. Bid items 
can be subdivided into economically feasible units to facilitate 
D/M/WBE Participation. We ask that all Non-D/M/WBE Subs & 
Suppliers also utilize D/M/WBE Subs & Suppliers to increase our 
overall WBE Participation on this project. 
 
Be sure to check our website periodically for addenda.  

 
Plans may be obtained/viewed: 

www.jrvannoy.com Subcontractor Plan Room  
Vannoy Construction-1608 Hwy 221 North-Jefferson, NC 
https://app.panteratools.com#files/share/697A55911B 
No Log In Required-This Link will take you directly to all 
Bidding Documents 
 

 
WE ARE AN EQUAL OPPORTUNITY EMPLOYER

LEGAL NOTICES

BIDS
State Utility Contractors, Inc. solicits subcontract 
proposals for the following work:  Erosion Control, 
Asphalt Paving Repairs, Seeding and Mulching, 
Material Hauling, Concrete Repair, Rock Excavation, 
Pipe and Misc. Supply, Stone Supply, Traffic Control, 
Surveying, Clearing, and Bore and Jack for the CDBG 
- Highway 218 Water Main Extension Project in Union 
County, NC.  The bid date for this project is October 1, 
2020.  Minority businesses are encouraged to submit 
proposals for this work.  If additional information is 
needed, please contact Tyler Elkins at (704) 289-6400.  
EOE M/F 

AUTO INSURANCE

Product not available in all states. Includes the Participating Providers 
and Preventive Benefi ts Rider. Acceptance guaranteed for one insurance 
policy/certifi cate of this type. Contact us for complete details about this 
insurance solicitation. This specifi c offer is not available in CO, NY; call 
1-888-799-4433 or respond for similar offer. Certifi cate C250A (ID: C250E; 
PA: C250Q); Insurance Policy P150 (GA: P150GA; NY: P150NY; OK: P150OK; 
TN: P150TN). Rider kinds B438/B439.
6154-0120

Call today for all the details. 

844-496-8601

Get the dental care you deserve with dental insurance from 
Physicians Mutual Insurance Company.  It can help cover the 
services you’re most likely to use –

Dental Insurance

Fillings Crowns DenturesX-raysCleanings

Call now to get this FREE 
Information Kit!

dental50plus.com/ncpress

Preventive care starts right away

Helps cover over 350 services

Go to any dentist you want – but
save more with one in our network

No deductible, no annual maximum

400 Avinger Lane • Davidson, NC 28036 
704.896.1100 

www.thepinesatdavidson.org

RETIRING?

Plan for Tomorrow.
Your future awaits.

Vi�ran� living in a col�ege community!

RETIREMENT

NO MORE GUTTER CLEANING, 
OR YOUR MONEY BACK – 
GUARANTEED!

CSLB# 1035795  DOPL #10783658-5501  License# 7656  License# 50145  License# 41354 License# 99338  License# 128344  
License# 218294 License# 603 233 977 License# 2102212986  License# 2106212946  License# 2705132153A  License# LEAF-
FNW822JZ  License# WV056912  License# WC-29998-H17  Nassau HIC License# H01067000  Registration# 176447 Registra-
tion# HIC.0649905  Registration# C127229   Registration# C127230 Registration# 366920918 Registration# PC6475  Registra-
tion# IR731804 Registration# 13VH09953900  Registration# PA069383  Su昀olk HIC License# 52229-H   

FINANCING*

SENIOR &
MILITARY
DISCOUNTS0% %

OFF15AND!

Promo Number: 285
1-877-649-1190FREE ESTIMATES!

Mon-Thurs: 8am-11pm, Fri-Sat: 
8am-5pm, Sun: 2pm-8pm EST

*Contact us for additional details

HOME IMPROVEMENT

INTERNET

FTCC. Fayetteville Technical Community College is 
now accepting applications for the following position: 
Communication Instructor (10 month). Senior Network 
Communications Technician.  Part-time Success 
Coach (Grant Funded). For detailed information and 
to apply, please visit our employment portal at: 
https://faytechcc.peopleadmin.com/. Human 
Resources Office Phone: (910) 678-7342. Internet: 
http://www.faytechcc.edu. An Equal Opportunity 
Employer.

JOBS WANTED

COMPUTER & IT TRAINING PROGRAM!  Train ONLINE to 
get the skills to become a Computer & Help Desk 
Professional now!  Grants and Scholarships available 
for certain programs for qualified applicants.  Call CTI 
for details!  Call 833-990-0354.  (M-F 8am-6pm ET)

MEDICAL SERVICES              

Go Solar with SunPower!
1-888-608-4267

HOME SOLAR

HEARING AIDS!! Buy one/get one FREE! High-quality 
rechargeable Nano hearing aids priced 90% less than 
competitors. Nearly invisible! 45-day money back 
guarantee! 919-348-4840

MEDICAL SUPPLIES

COMPUTER ISSUES? GEEKS ON SITE provides FREE 
diagnosis REMOTELY 24/7 SERVICE DURING COVID19. 
No home visit necessary. $40 OFF with coupon 86407! 
Restrictions apply. 844-401-1673

MISC/SALE

Stay in your home longer with an American Standard 
Walk-In Bathtub. Receive up to $1,500 off, including a 
free toilet, and a lifetime warranty on the tub and 
installation! Call us at 1-855-393-3307 or visit 
www.walkintubquote.com/nc

DISH Network $59.99 For 190 Channels! Add High 
Speed Internet for ONLY $19.95/month. Call Today for 
$100 Gift Card! Best Value & Technology. FREE 
Installation. Call 1-877-920-7405 (some restrictions 
apply)

Applying for Social Security Disability or 
Appealing a Denied Claim?   

 
Call Bill Gordon & Assoc., Social Security Disability 
Attorneys, 1-888-989-4947! FREE Consultations. Local 
Attorneys Nationwide 
 
[Mail: 2420 N St NW, Washington DC. 
Office: Broward Co. FL (TX/NM Bar.)]

MISCELLANEOUS

Donate your car, truck or van. Help veterans find jobs 
or start a business. Call Patriotic Hearts Foundation. 
Fast, FREE pick-up. Max tax-deduction. Operators are 
standing by! Call 1-866-955-1516

BASIC SYSTEM: $99 Parts and Install. 36-Month Monitoring Agreement required at $27.99 per month ($1,007.64). 24-Month Monitoring Agreement 
required at $27.99 per month ($671.76) for California. Offer applies to homeowners only. Basic system requires landline phone. Offer valid for new 
ADT Authorized Premier Provider customers only and not on purchases from ADT LLC. Cannot be combined with any other offer. The $27.99 Offer 
does not include Quality Service Plan (QSP), ADT’s Extended Limited Warranty. GENERAL: For all offers, the form of payment must be by credit card 
or electronic charge to your checking or savings account, satisfactory credit history is required and termination fee applies. Certain packages require 
approved landline phone. Local permit fees may be required. Certain restrictions may apply. Additional monitoring fees required for some services. 
For example, Burglary, Fire, Carbon Monoxide and Emergency Alert monitoring requires purchase and/or activation of an ADT security system with 
monitored Burglary, Fire, Carbon Monoxide and Emergency Alert devices and are an additional charge. Additional equipment may be purchased for 
an additional charge. Additional charges may apply in areas that require guard response service for municipal alarm verifi cation. Prices subject to 
change. Prices may vary by market. Some insurance companies offer discounts on Homeowner’s Insurance. Please consult your insurance company. 
Photos are for illustrative purposes only and may not refl ect the exact product/service actually provided. Licenses: AL-21-001104, AR-CMPY.0001725, 
AZ-ROC217517, CA-ACO6320, CT-ELC.0193944-L5, DC-EMS902653, DC-602516000016, DE-07-212, FL-EC13003427, GA-LVA205395, IA-AS-0206, 
ID-ELE-SJ-39131, IL-127.001042, IN-C.P.D. Reg. No. – 19-08088, City of Indianapolis: LAC-000156, KY-City of Louisville: 483, LA-F1914, LA-F1915, 
LA-F1082, MA-1355C, MD-107-1626, ME-LM50017382, MI-3601205773, MN-TS01807, MO-City of St. Louis: CC#354, St. Louis County: 100194, 
MS-15007958, MT-PSP-ELS-LIC-247, NC-25310-SP-FA/LV, NC-1622-CSA, NE-14451, NJ Burglar Alarm Lic. # -NJ-34BF00021800, NM-353366, NV-
0068518, City of Las Vegas: 3000008296, NY-Licensed by the N.Y.S. Department of State UID#12000317691, NYS #12000286451, OH-53891446, City 
of Cincinnati: AC86, OK-AC1048, OR-170997, Pennsylvania Home Improvement Contractor Registration Number: PA022999, RI-3582, RI-7508, SC-
BAC5630, SD- 1025-7001-ET, TN-1520, TX-B13734, ACR-3492, UT-6422596-6501, VA-115120, VT-ES-2382(7C), WA-602588694/ECPROTEYH934RS, 
WI-City of Milwaukee: PAS-0002966, WV-WV042433, WY-LV-G-21499. 3750 Priority Way South Dr. Indianapolis, IN 46240 ©2020 DEFENDERS, Inc. 
dba Protect Your Home DF-CD-NP-Q320

1-844-850-9218
WE’RE AVAILABLE 24/7—CALL TODAY!

ADT® 24/7 Monitored 
Home Security
   24/7 monitoring provides peace of mind

  Yard sign and window decals help deter crime

 Quickly connect to fi re and emergency response

  May qualify for a homeowners insurance discount

Monitored by ADT®

the #1 home security 
company in the U.S. 

Save Now On
Home Security

PER MONTH

MONITORING

GREAT

LOW
PRICE

SECURITY

MISCELLANEOUS
BATHROOM RENOVATIONS.  EASY, ONE DAY updates!  
We specialize in safe bathing.  Grab bars, no slip 
flooring & seated showers.  Call for a free in-home 
consultation:  877-898-3840

BOY SCOUT COMPENSATION FUND - Anyone that was 
inappropriately touched by a Scout leader deserves 
justice and financial compensation!  Victims may be 
eligible for a significant cash settlement.  Time to file is 
limited.  Call Now!  919-802-7784

INVENTORS - FREE INFORMATION PACKAGE. Have your 
product idea developed affordably by the Research 
& Development pros and presented to 
manufacturers.  Call 1-844-348-2206 for a Free Idea 
Starter Guide. Submit your idea for a free consultation.

thanks to science, ED can be optional!

try himsnow.com/nc

connect with a doctor online on the hims platform and, if 
approved by the doctor, get access to product backed by 
science to treat erectile dysfunction

free 
online 
visit

prescribed online
delivered directly to 

     your door, if approved 
     by the doctor

  no need to go to the 
   doctor’s offi  ce

avoid waiting in line 
     at the pharmacy

AS SEEN ON

TV®

Saving a Life from a potential catastrophe
EVERY 10 MINUTES

For a FREE brochure call: 

1-844-902-2362

but I’m never alone.
I have Life Alert.®

Wesley Financial Group, LLC. Timeshare Cancellation 
Experts. Over $50,000,000 in timeshare debt and fees 
cancelled in 2019. Get free informational package 
and learn how to get rid of your timeshare! Free 
consultations. Over 450 positive reviews. Call 844-213-
6711

TIMESHARE



CHAPEL HILL — Ben Alschuler steps 
over the children’s’ toys and books 
sprinkled across his living room floor 
on his way to another room. 

As he enters, he waves at the rows of 
multicolored album covers stacked 
floor to ceiling in two cabinets against 
the wall. Between the shelves sits a long, 
polished counter, like the dashboard of 
a spaceship. Two turntables flank a 
panel of switches and knobs connected 
to speakers below.  

Alschuler climbs a step ladder to 
reach a record from a high shelf. 

“’I made this like a mini-night club, 
which is unusual for a house,” he says. 

Alschuler, who lives in Chapel Hill 
with his wife and two young children 
and grew up with cassettes and CDs, 
said records were his parents’ hobby. 
Now, Alschuler’s kids could say the 
same about their dad.  

Alschuler pulled a bright yellow and 
blue album from his kids’ shelf: Sesame 
Street’s “C is for Cookie,” with Cookie 
Monster grinning on the cover.  

No longer DJing for just college 
friends, Alschuler, 38, emcees dance 
parties for his 2- and 5-year-old sons. 
His turntables are dance-proof; they sit 
on springs that absorb the bounce of 
tiny feet as two generations of Al-
schulers share a nearly century-old 
music experience.  

Vinyl was always there but ebbed in 
popularity as new mediums were in-
vented. Cassettes and CDs transformed 
music portability. iPods and digital 
streaming made it personal. But vinyl is 
on the upswing, and it’s bringing North 
Carolina enthusiasts young and old 
with it into the future. 

Vinyl album sales in the U.S. have 
grown every year since 2006, according 
to data from Nielsen Music’s 2019 re-
port. Though records still represent a 
fraction of all music sales, its impact is 
major for the communities driving the 
growth. 

Michael Fremer built a career on vinyl, 
writing columns for various music mag-
azines and eventually becoming the ed-
itor of Analog Planet, an online source 
of equipment reviews and vinyl com-
mentary.  

Record collectors across North Caro-
lina may not know each other, but many 
know Fremer, who is regarded by some 
as the high priest of the church of vinyl. 
Analog Planet has 400,000 monthly 
page views, and almost every article is 
followed by a vibrant thread of reader 
comments.  

The vinyl community in North Caro-
lina is vast. Social media, like Facebook 
groups, makes it easy for collectors of 
various ages and experience levels to 
share the hobby, swap music and de-
bate vinyl’s timelessness.  

“I always said, you just have to play it 
for people, let them hear it, and it’s case 
closed,” Fremer said. “Now that people 
can hear vinyl easily, it’s no contest. But 
it’s also the collectability.” 

Vinyl’s latest return vindicates some 
who, like Fremer, were among the orig-
inal bellwethers of the medium. 

While Fremer built his own online 
community, Alschuler found one. The 
Facebook group, Vinyl Carolina, has 
more than 1,000 users. It’s one of many 
online groups devoted to vinyl and rep-
resents the virtual counterpart to phys-
ical meeting places like record shops. 

Alschuler said vinyl stuck because it’s 
one of the last ways for artists to make 
money in the age of streaming. Industry 
experts say vinyl sales can offer a larger 
profit margin for artists, though digital 
still offers benefits like instant public-
ity, convenience and fewer, if any, ma-
terial costs.  

For other private collectors, vinyl’s re-
vival is less empirical. David Davis, of 

COURTESY KAREN HUBBARD 

UNC Charlotte dance professor Karen Hubbard (center) was a go-go dancer on the NBC television variety show “Hullabaloo” 
in the 1960s. Hubbard added commentary for the documentary “Uprooted: The Journey of Jazz Dance.”

The Charlotte PostThe Charlotte Post
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Making sure Alfred “Pepsi” Bethel’s 
name was included in “Uprooted: 
The Journey of Jazz Dance” was 
Karen Hubbard’s mission. 

The film was screened on Sept. 23, 
opening day of the virtual Charlotte 

Film Festival. As the fes-
tival is virtual, the film 
will be available for 24 
hours and the festival 
runs through Sept. 27. 
Hubbard, a dance pro-
fessor at UNC Charlotte, 
is one of the experts to 
appear in the feature-
length documentary. It 

celebrates the lineage of jazz dance 
while filling in what she describes as 
blank pages in the art form’s history. 
Hubbard’s particular focus rested in 
the inclusion and credit to her men-
tor, Bethel, a jazz dancer, choreogra-
pher and leader of the Pepsi Bethel 
Authentic Jazz Dance Theater he 
founded in 1960. Bethel was a 
Greensboro native who performed in 
films and also did concert work.  

 “The film is a documentary of jazz 
dance history, and it shifts the focus 
from the European aesthetic to a 
more inclusive version of jazz dance 
history, beginning with the dancing 
of enslaved Africans who were held 
captive in the United States,” Hub-
bard said.  

“My role was to talk about U.S. ver-
nacular dance from the first half of 
the 20th century. My main goal was 
to get information about my dance 
mentor Pepsi Bethel, who had been a 
Savoy Lindy Hopper, to get him men-
tioned in the film.”  

Hubbard took classes with Bethel in 
New York, but it was not until after 
she left New York and would return 
to visit that she learned about him 
being a Savoy Lindy Hopper.  

“He never ever talked about his 
background,” Hubbard said. “I had 
been accumulating this material 
from him not really knowing how 
valuable it was.”  

Bethel’s company performed au-
thentic jazz dance, which Hubbard 
explains was prevalent during the 
first half of the 20th century.  

“That’s what the dancers called 

their work,” Hubbard said. “It was 
vernacular dance. To honor how they 
referred to their work, we call it au-
thentic jazz dance. It’s traditional 
jazz dance. What happened was in 
the 1940s the modern dancers and 
the ballet dancers began to dance to 
jazz music, and they called their 
dance jazz dance without acknowl-
edging the roots of vernacular dance. 
I see what they did as jazz-influenced 
dance, but it’s not the vernacular 
form of jazz dance.  

“When I trace the lineage of jazz 
dance, I look at vernacular dance, 
and I see that it goes through break-
dance and hip hop and who knows 
what. The vernacular dance in-
fluences the other forms. If the mod-
ern dancers and the ballet dancers 
had called what they were doing 
something other than jazz, we 
wouldn’t be having this conver-
sation.”  

For more information about “Up-
rooted”: https://uprootedfilm.com/ 

For more information about the 
festival: https://www.charlottefilm-
festival.org/  

By Ashley Mahoney 
ashley.mahoney@thecharlottepost.com

New groove 
for records 
on vinyl
By Molly Weisner 
MEDIA HUB

Documentary adds 
dance to all that jazz

Tattoo photography exhibit at Light Factory
By Ashley Mahoney 
ashley.mahoney@thecharlottepost.com

“Behind the Ink” is heading to the gal-
lery space.  

The Creating Exposure through the 
Arts docuseries is set to launch by the 
end of the year; however, expansion of 
the non-profit’s mission to empower 
youth through creative expression with 
an emphasis on photography heads to 
The Light Factory (1817 Central Ave.) 
Sept. 25-Oct. 9. The show’s run will also 
include a socially distanced in-person 
silent auction on Sept. 26 from 1-4 p.m. 
featuring roughly 40 images. Masks 
will be required. During the run up, stu-
dents have been preparing and printing 
their photographs at The Light Factory, 
working with Executive Director Kay 

Tuttle.  
North Carolina’s mov-

ing into Phase 2.5 al-
lows for cultural 
institutions like art 
galleries and mu-

seums to open in a lim-
ited capacity. The Light 

Factory’s director of education, Mert 
Jones, and Tuttle reached out to Cre-
ating Exposure founder Mark Pender-
grass about a show, which led to the 
opportunity.  

“Behind the Ink” is an extension of 
“Inked,” Creating Exposure’s signature 
series, which began over a decade ago. 
Multiple versions of “Inked” have been 
shown around the city over the years, 
but focus turned toward the docu-

series, rather than curating another 
show. They had archive work and other 
images that were in the process of 
being edited, but new work had not 
been printed. 

“The gallery offered to support us in 
printing the new images that we didn’t 
have printed,” Pendergrass said.  

Many former members of Creating 
Exposure’s program have gone on to 
become program instructors, such as 

photographer Kevin “Surf” Mitchell. He 
has been helping with the photo selec-
tion and layout, despite being shot in 
August while standing in his front yard, 
just hours after bringing home his first-
born, a boy named Kai. As Mitchell, 
who was hit in his left calf and right 
thigh, described it as being in the 
wrong place at the wrong time.  

“He’s feeling better,” Pendergrass 

STOCK PHOTO

Once considered passe, vinyl record 
sales are improving.

KEVIN MITCHELL

Michael Davis, Kendall Weddington and The Light Factory Executive Director Kay Tuttle print 
photos for the “Behind the Ink” exhibit.
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UNC Charlotte professor highlights influence of Alfred Bethel 



A&E | The Charlotte PostThe Charlotte Post7B Thursday, September 24, 2020

said. “He has made over to the gallery 
and he is walking with assistance. 
He’s doing a lot better than he was a 
couple weeks ago. This is what he 
loves to do, and we want to make sure 
he can still keep his creative energy 
going.”  

Mitchell was part of the class that 
shot the first photos for what would 
become the “Inked” series. It began 
when a student teased fellow student 
Joseph Johnson about a rose tattoo on 
his arm. The class later learned that 
Johnson’s mother’s name Rhodeann 

Tattoo photography at 
The Light Factory

“Ann” Johnson rests beneath the rose. 
She died from heart disease when her 
son was 2 years old. The conversation 
led to the photo series, which is de-
signed to remove assumptions about 
tattoos and the people who wear 
them.  

The series now consists of people 
ages 18-68, ranging from professional 
athletes like former Carolina Panther 
Thomas Davis to renowned tattoo art-
ist Dutchess Lattimore.  

“Their class started this project,” 
Pendergrass said.  

Continued from page 6B

LOS ANGELES — DJ Jazzy 
Jeff knew “The Fresh 
Prince of Bel-Air” made a 
mark in television history 
after filming six seasons 
during the mid-’90s, but he 
thought the show’s pop-
ularity would eventually 
fizzle out at some point. 

So far, that hasn’t hap-
pened. The NBC sitcom 
starring Will Smith has 
grown more popular over 
three decades with the 
help of its catchy theme 
song, enduring social 
themes and comedy. The 
show starred Smith as a 
street-smart teen from 
Philadelphia who moved 
into his aunt and uncle’s 
home in the wealthy Bel-
Air neighborhood of Los 
Angeles. 

DJ Jazzy Jeff played the 
recurring role of Smith’s 
best friend named Jazz. 
The show also starred Ta-
tyana Ali, Alfonso Ribeiro, 
Karyn Parsons, Joseph Mar-
cell, Daphne Maxwell Reid 
and James Avery, who 
played Uncle Phil. 

The show became a cul-
tural phenomenon, and 
now it’s being celebrated in 
a variety of ways. The orig-
inal cast of “The Fresh 
Prince” will reunite for the 
show’s 30th anniversary, 
which will air on HBO Max 
around Thanksgiving. The 
unscripted special will take 
a look back on the impact 
of the series since it de-
buted in 1990. 

Separately, Los Angeles 
County residents will have 
a chance to stay at the 
show’s iconic mansion — 
which is located in Brent-
wood, not Bel-Air — 
through Airbnb. The 
master wing of the home 
will be available to rent for 
five one-night stays start-
ing in early October at the 
affordable rate of $30, to 
celebrate the anniversary. 
Mega-fans might even 
book DJ Jazzy Jeff for a vir-
tual mixing lesson at the 
mansion. 

DJ Jazzy Jeff talks about ‘Fresh 
Prince’ reunion, mansion rental

In a recent interview, DJ 
Jazzy Jeff spoke to The As-
sociated Press about the 
show’s relevance, his fon-
dest memories on set and 
his virtual deejay experi-
ence being offered for 
those staying at “The Fresh 
Prince” mansion. 

AP: Are you surprised by 
how relevant the show still 
is today? 

Jeff: I grew up with my 
favorite TV shows, and at a 
point in time, they just 
kind of faded away. So, for 
30 something years, I’m 
wondering, ‘Is this the year 
“Fresh Prince” is going to 
fade away?’ Not because 
you want it to, but because 
of the natural laws of 
things. For this show to 
jump from one generation 
to another — there are fans 
that weren’t even born 
when the show came on. 
You can’t plan that. 

AP: What brought the 
cast together? 

Jeff: Once quarantine 
happened, and we were on 
lockdown, Will (Smith) 
came up with the idea of 
getting the cast together on 
a Zoom call. That was the 
tipping point. People were 
like ‘Oh my God, all of 
them are there. All of them 
are having conversations.’ 
That’s what got the ball rol-
ling. 

AP: Did things come to-
gether fairly quickly after 
the call? 

Jeff: I know we did the 
Zoom call and then all of a 
sudden, we got a call like 
‘Hey, we’re doing this re-
union. And you got to 
come to L.A.’ I was like ‘OK, 
we’re all coming?’ I think 
through the lock down, we 
didn’t know what we were 
allowed to do or what was 
going to happen. But it was 
absolutely amazing the 
amount of safety precau-
tions that they took to get 
everybody together. 

AP: I’m sure you were 
nervous about hopping on 
a flight, especially after 
you were diagnosed with 
the coronavirus then beat 

it?  
Jeff: This was the first 

time I got on a plane since 
the last time when I got 
sick. So, I was freaking out. 
But after speaking to 
people who have trav-
eled.... It was easily the eas-
iest trip that I have ever 
taken in my life. 

AP: What were your fon-
dest memories from the 
show? 

Jeff: We were family. We 
all hung out in each other’s 
dressing room and 
laughed and joked. James 
Avery, rest in peace, he 
was a humongous jazz 
head. He would give me 
CDs every week. He was 
the one that would tell me 
about traveling. So, to have 
that type of relationship, 
especially with me being 
the person who was the 
most non-traditional actor 
on that show, I felt ex-
tremely comfortable. 

AP: What can people ex-
pect from your hour-long 
Airbnb experience? 

Jeff: Under normal cir-
cumstances, I might have 
been in the house with two 
turntables. But we’re going 
to take this virtual and in-
vite some people in. I’m 
going to give you the run-
ning of the ropes of how 
it’s done, the equipment 
that you use. I think with 
the current state of the 
world, these virtual experi-
ences are incredible be-
cause it kind of puts you in 
the place with the person. 
They can go through step-
by-step of how you do 
what you do. 

AP: What did it mean for 
you and Smith to take the 
photo together in front of 
the mansion? 

Jeff: For us to stand on 
our step, you’re sitting 
back saying ‘Yo, 30 years is 
a long time.’ My kid wasn’t 
born 30 years ago. But to 
kind of take people down 
this journey, it’s incredible. 
It gives us a level of appre-
ciation of what we’ve done 
and how far we’ve come. 
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In this May 29, 2013 file photo, Jeffrey A. Townes aka DJ Jazzy Jeff attends the "After 
Earth" premiere in New York. DJ Jazzy Jeff thought the popularity of “The Fresh Prince 
of Bel-Air” would eventually fizzle out after the show's final episode in 1996. The original 
cast of “The Fresh Prince” will reunite for the show’s 30th anniversary, which will air on 
HBO Max around Thanksgiving.

By Jonathan Landrum 
THE ASSOCIATED PRESS 
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Grooves run deep for 
North Carolina’s vinyl 
record community
Continued from page 6B
Knightdale outside Raleigh, 
said the album artwork on 
record sleeves makes the 
medium unique. For Davis, 
34, buying a record means 
buying two works of art: 
the music and the album 
cover.  

Davis said every time he 
buys an album, it’s like col-
lecting a mini-poster. He’s 
drawn to the psychedelic 
colors on the cover of 
Cream’s “Disraeli Gears” or 
the Andy Warhol banana 
print on The Velvet Under-
ground & Nico’s 1967 
album. He frames and dis-
plays autographed covers 
like a gallery wall in his 
home.  

Thomas Ellis, a senior at 
UNC Chapel Hill, said vinyl 
records represent a physi-
cal connection to artists, 
often in the original way 
they were recorded.  

“It definitely is a different 
audio experience, listening 
to a vinyl record,” Ellis 
said. “It’s warmer. There’s 
more artifacts in the 
record, which can be en-
dearing to me.” 

Ellis, like many college 
students, streams music, 
but he said there’s some-
thing intimate about taking 
the record out of the 
sleeve, putting it on the 
turntable and placing the 
needle.  

“In an age where every-
thing is digital, people 
want to run counter to 
that,” Ellis said.  

For others still, vinyl is 
purely about the music 
quality. Vinyl can be en-
joyed on a spectrum as 
new types of music are 
pressed, originals can be 
found online, and equip-
ment can range from the 
price of a microwave to a 
small car.  

Fremer said part of 
vinyl’s immortality is 
better playback equipment 
can get more out of a 
record’s grooves than ever 
before.  

“I’m hearing things in my 
records I never heard be-
fore,” Fremer said. “And 

I’m still having that experi-
ence. This is an adventure 
that never stops.” 

Ellis frequents a resale 
shop in his hometown of 
Wilson to find records. He 
shows up as soon doors 
open to comb through 
fresh additions, and one 
morning, he was surprised 
to find another shopper 
had beat him to it.   

The man, who could 
have been 60 years old, 
started chatting with Ellis 
and sharing details about 
his collection. As the two 
sifted through records, the 
man would pick something 
out that he already had and 
pass it to Ellis. 

“He was so willing to 
share his knowledge with 
me,” Ellis said.  

Alschuler said com-
munities of record hobby-
ists represent the new 
opportunity for vinyl — 
and its key to survival. As 
long as people are talking 
about vinyl, he said, the in-
terest will keep it alive.  

“Whatever it is that 
brings you onboard and 
keeps the pressing plants 
going, keeps the mastering 
engineers cutting and 
keeps the industry going, 
that’s what counts,” 
Fremer said.  

Even the business of 
buying records has 
adapted. Online depart-
ment stores now sell af-
fordable turntables and 
modern hits on vinyl. Face-
book auctions and eBay 
play a part in the resale 
market, next to thrift 
stores and more than 60 
North Carolina record 
shops.  

Citizen Vinyl, new to 
downtown Asheville’s 
music scene, dedicates its 
space to interacting physi-
cally with vinyl, whether 
it’s listening to it at the bar, 
browsing the small shop or 
watching it be created on-
site with the first record 
pressing plant in the state. 
Building an entire business 
on the concept of experi-
encing vinyl is a testament 
to its attraction as some-

thing new, something old 
and something borrowed.  

“Vinyl is not perfect — a 
little noise here, a little 
noise there,” said Peter 
Schaper, vice president of 
operations for Citizen 
Vinyl. “That’s something 
people like and always 
liked. The enthusiasts 
never gave it up. But you’re 
also going to find young 
people.” 

Alschuler, who doesn’t 
stream music, says vinyl is 
an alternative to the music 
listening experience that’s 
driven by algorithm sug-
gestions or autoplay vi-
deos.   

“That’s where the magic 
of my music collection is,” 
Alschuler said, referencing 
his handpicked collection 
of South African artists to 
dance music. “It’s not by 
sitting back and having 
things wash over me while 
I’m doing something else.” 

Fremer and Alschuler 
said analog music is differ-
ent from digital because 
vinyl must be tracked 
down in a way that down-
loads are not. They say the 
physical hunt for vinyl 
makes memories, and the 
personality of vinyl comes 
from self-curating a collec-
tion instead of accepting 
suggestions by YouTube or 
Amazon.  

“Everybody’s collection 
is different,” said Boice 
Tomlin, 48, an Asheville 
resident and long-term 
record collector. “This is a 
fingerprint.” 

Alschuler agreed. For 
him, it’s the memory of his 
kids singing along to a 
spinning record that brings 
new life to his collection. 
The spirit of the com-
munity at large lives as a 
microcosm in his home. 

“The community exists 
when you want to be a part 
of the community,” Fremer 
said. “The personal part ex-
ists when you want to get 
off the grid, sit in your 
space and play your 
records.” 



About three quarters of 
the country’s movie the-
aters are open, but Ameri-
cans are not going back in 
significant numbers in the 
COVID-era, even with new 
films coming into the mar-
ketplace weekly.  

The biggest movies con-
tinue to limp along. Ac-
cording to studio estimates 
Sunday, Warner Bros.’ 
“Tenet” earned $4.7 mil-
lion in its third weekend 
from nearly 2,930 loca-
tions, Disney’s “The New 
Mutants” added $1.6 mil-
lion in its fourth weekend, 
“Unhinged” brought in 
$1.3 million and Sony’s 
rom-com “The Broken 
Hearts Gallery” picked up 
an additional $800,000 in 
its second frame.  

And newcomers aren’t 
faring any better. The faith-
based “Infidel,” which stars 
Jim Caviezel, did the best 
with $1.5 million from just 
over 1,700 theaters. 

This weekend also saw 
the limited release of two 
adult dramas, IFC’s “The 
Nest,” with Jude Law and 
Carrie Coon, and Bleecker 
Street’s “The Secrets We 
Keep,” with Noomi Rapace. 
Both played in under 500 
theaters across the country 
and neither got much more 
than $200 per location. 
“The Nest” earned an esti-
mated $62,000 from 301 
locations and “The Secrets 
We Keep” brought in just 
under $90,000 from 471 
theaters.  

“There’s no question that 
this is an extraordinarily 
challenging marketplace, 
especially for North Amer-
ica,” said Paul Dergarabe-
dian, Comscore’s senior 
media analyst. “This is a 
slow roll out. It’s going to 
take some time.”  

The nation’s biggest 
chains have been open for 
about a month after nearly 
six months of being closed 
due to the pandemic and a 
lack of new releases. But 
since reopening with en-
hanced safety measure and 
the promise of new block-
busters, they haven’t 
gotten the infusion of busi-
ness they were hoping for. 
Indoor theaters are still not 

Movie theaters struggle

open in two of the coun-
try’s biggest markets, New 
York and Los Angeles.  

The North American 
earnings have not been 
promising for studios with 
theatrical releases on the 
horizon either. Chris-
topher Nolan’s “Tenet” has 
only earned $36.1 million 
from North American the-
aters to date. The perform-
ance has led some studios 
to push back releases even 
further and some wonder 
whether more will follow. 
The next major release on 
the calendar is Disney and 
Marvel’s “Black Widow” on 
Nov. 6. 

“It’s natural that we’re 
going to see release date 
changes for many movies,” 
Dergarabedian said. “It’s a 
very unpredictable market-
place.” 

Globally “Tenet” has also 
managed to cross a major 
milestone this weekend: 
The $250 million mark.  

Still, just because the-
aters are doing more busi-
ness internationally does 
not mean a new movie will 
be a surefire hit, as Dis-
ney’s live-action “Mulan” 
has proven in China.  

After a disappointing 
debut in China last week, 
“Mulan” dropped 72% in its 
second weekend where 
local audiences have criti-
cized it for being “ inau-
thentic.” The film added 
$6.5 million in China and 
$10.9 million total, bring-
ing its international total to 
$57 million. The $200 mil-
lion production was sup-
posed to be a massive 
global theatrical release 
back in March and The 
Walt Disney Co. revised 

plans a number of times 
before settling on a hybrid 
release. “Mulan” is cur-
rently available for a 
$29.99 rental for Disney+ 
subscribers and playing in 
theaters where the stream-
ing service is not available.  

But the industry is also 
just getting its footing in 
this new COVID-era mar-
ketplace. The box office 
tracker Comscore was able 
to release a domestic top 
10 chart for the first time 
in six months.  

“Just having a full top 10 
chart is a real win for the 
industry,” Dergarabedian 
said. “The question is how 
many big movies are com-
ing out in the next few 
weeks and months and will 
the marketplace be able to 
sustain itself? That re-
mains to be seen.” 

Estimated ticket sales for 
Friday through Sunday at 
U.S. and Canadian theaters, 
according to Comscore. 
Final domestic figures will 
be released Monday.  

1. “Tenet,” $4.7 million. 
2. “The New Mutants,” 

$1.6 million, 
3. “Infidel,” $1.5 million. 
4. “Unhinged,” $1.3 mil-

lion. 
5. “The Broken Hearts 

Gallery,” $800,000. 
6. “After We Collided,” 

$304,986. 
7. “Spongebob Movie: 

Sponge on the Run,” 
$210,000. 

8. “Alone,” $190,000. 
9. “Bill & Ted Face the 

Music,” $187,761. 
10. “The Personal History 

of David Copperfield,” 
$150,000. 
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Models young and old showed off their finest masks at the Models In Masks Photoshoot, held at 
Chima at Sept. 16.

 Make 
Sunday 
 Dinner 
 special.
Find new recipes to perfect your meal 
at publix.com/sundaydinners.

The general public returned to visit the Charlotte Museum Of History last weekend as it re-opened 
to tours of the grounds for the first time since March.

WARNER BROS. 

As “Tenet” enters its third week in North American cinemas 
with barely any new blockbusters on the horizon, U.S. exhib-
itors are put in a tricky spot. 


